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Results in the Q1

(Down ¥909million, Down10.6％, YoY)

(Up ¥27million, Up2.4％, YoY)

Net sales ¥7,637million

Operating income ¥1,149million

5.60 million subscribers

Financial Highlights

Good performance 
in line with earnings forecast for H1 FY2017
Progress ratio to the H1 forecast

Net sales:  49.3％
Operating income: 66.4%
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The number of paying subscribers 
of the smartphone

(Down 0.09 million compared to September 30, 2016)



FY2017
Q1

FY2016
Q1

Change

Amount Percentage

Net sales 7,637 8,547 (909) (10.6%)

Cost of sales 1,275 1,362 (87) (6.4%)

Gross profit 6,362 7,184 (821) (11.4%)

（Ratio） 83.3% 84.1%

SG&A 5,213 6,062 (849) (14.0%)
（Ratio） 68.3% 70.9%

Operating income 1,149 1,121 +27 +2.4%

（Ratio） 15.0% 13.1%

Ordinary income 1,125 1,117 +8 +0.7%

（Ratio） 14.7% 13.1%
Profit attributable 
to owners of parent

677 697 (20) (3.0%)

（Ratio） 8.9% 8.2%

Net sales declined, 
and profits remained flat. 

Consolidated P/L
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(Millions of yen)



FY2017
Q1

FY2016
Q1

Change

Amount Percentage

SG&A 5,213 6,062 (849) (14.0%)

Advertising 
expenses

1,542 2,532 (990) (39.1%)

Personnel 
expenses

1,395 1,341 +54 +4.0%

Commission fee 926 954 (28) (2.9%)

Subcontract
expenses

402 374 +28 +7.6%

Depreciation 374 298 +75 +25.2%

Other 572 561 +10 +1.9%

Consolidated SG&A
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(Millions of yen)



Business Overview ⅰ）

The number of paying subscribers

of the smartphone 5.60 million
subscribers

(Down 0.09 million compared to September 30, 2016)

7.83 8.08
7.73 7.94 7.94 7.81

7.35 7.22 7.04

5.52 5.90 5.69 6.00 6.10 6.08
5.74 5.69 5.60

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
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Feature phones Smart phones
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(Unit: Millions of people)



1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q

FY2015 FY2016 FY2017

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

YoY Change

The average revenue per user (ARPU) has been on the rise.

UP!
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¥11.0

Trends in ARPU of the paying 
subscribers for smartphones

Business Overview ⅱ）



Progress Relative to 
Consolidated Earnings Forecast

Performance remained steady. 

FY2017
Q1

FY2017
H1

Progress ratio

Actual Forecast

Net sales 7,637 15,500 49.3％

Operating income 1,149 1,730 66.4%

Ordinary income 1,125 1,700 66.2%

Profit attributable to 
owners of parent

677 1,100 61.6%
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(Millions of yen)
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New Approach 
Af ter  

Q2 FY2017
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Basic Policy in FY2017

Enlargement of contents service

Enhancement in the Non-virtual Affiliate Network

Phase to achieve sales for the Healthcare-related 
service

1. Maintaining of the total number of paying subscribers

2. Improvement in average revenue per user（ARPU）

3. Medium-term approach
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1. Enhancement in the Non-virtual 
Affiliate Network 

Expansion of tie-ups with MVNO operators

10



『スーサイド・スクワッド』
SUICIDE SQUAD and all related 
characters and elements are trademarks 
of and (C) DC Comics. (C) 2016 Warner 
Bros. Entertainment Inc. and Ratpac-
Dune Entertainment LLC. All rights 
reserved. 

『X‐MEN: アポカリプス』
(C) 2016 Twentieth Century Fox Film 
Corporation. All rights reserved. MARVEL 
(C) 2016MARVEL.

Enhanced selection of new Hollywood movies
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BATMAN V SUPERMAN: DAWN OF JUSTICE 
and all related characters and elements are 
trademarks of and (C) DC Comics. (C) 2016 
Warner Bros. Entertainment Inc. and 
Ratpac‐Dune Entertainment Inc. All Rights 
Reserved.

(C) 2016 Twentieth Century Fox Film 
Corporation. 
All rights reserved.

2. Enlargement of Contents Service 



2. Enlargement of Contents Service 

Ratios for service of higher fees increased.

Quarterly change in ARPU of music.jp

340
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Medical information service 
cooperated with doctors etc.

Ratios of ARPU and a 400-yen course per month
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3. Phase to Achieve Sales for 
the Healthcare-related Service ⅰ)

(Yen)

We ask all doctors to call 
the medical licences.

https://spkaramedy.mopita.com/
https://spkaramedy.mopita.com/
https://spkaramedy.mopita.com/
https://spkaramedy.mopita.com/
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Enhanced services

*CARADA is a trademark or a registered trademark owned by MTI Ltd. or the license of which is owned by MTI Ltd. 

Pedo-
meter・
Calo-
ries

Check-
up 

date

Body 
weight Meal Sleep

Blood 
pressure

3. Phase to Achieve Sales for 
the Healthcare-related Service ⅱ)-ⅰ



Checkup data and daily data registered in CARADA are checked to 

provide nutrition consultation suited for each individual. 

『CARADA MY Nutrition Advisor』
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Exercise,
Sleep

Nutrition
coaching

Meal 
record

Check-
up

results

Body
weight

3. Phase to Achieve Sales for 
the Healthcare-related Service ⅱ)-ⅱ



Conditioning and communication tool 
that connect athletes and coaches.

Sports management service

Expanding the number of orders received 
from schools, clubs at schools, and sports gyms.

The number 
of service contracts

3Q 4Q 1Q 2Q 3Q 4Q 1Q

FY2015 FY2016 FY2017

Renewal of service!
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3. Phase to Achieve Sales for 
the Healthcare-related Service ⅲ)
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Electronic maternity health record book service
Introduction to municipalities make steady progress. 

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q

FY2015 FY2016 FY2017

Q1    Q2      Q3 Q4 Q1Q1    Q2      Q3 Q4

Cumulative total of orders received 
from local governments

*Including informal consent

3. Phase to Achieve Sales for 
the Healthcare-related Service ⅳ)



【Reference】Overview of Healthcare-related to Service
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Collaborations between other companies and organizations

Developing healthcare information management databases
to connect data in each Service

Electronic 
medicine 
notebook
service

Checkup
service

Machine to 
machine
service 

Nutrition
consulting 

service

Data coordination

Healthcare information
for women

Sports 
management 

service

Electronic 
maternity 

health 
record book 

service

Chemical 
thermometer
coordination

Genetic 
analysis

(Subsidiary)

Medical information 
Service cooperated 
with doctors etc.

(Subsidiary)

PharmaciesDoctors, etc. Sport gyms
Health insurance 

organizationsMunicipalities Hospitals



Capi ta l  Po l icy  
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Capital Policy 

Amount of shares to be repurchased：999 millions of yen

Number of shares to be repurchased：1,407,900 shares

Repurchase period：From November 2 to December 22, 2016

Total number of shares issued (excluding treasury shares) 
as of December 31, 2016: 54,322,472 shares, Treasury shares: 6,333,128

An acquisition of treasury stock in November and December 2016

The results:
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Thank you for your attention.

〈Contact us〉

Investor Relations Department

TEL: +81-3-5333-6323 FAX: +81-3-3320-0189

MAIL: ir@mti.co.jp

www.mti.co.jp

This report contains forward-looking statements on business performance based on the judgments, assumptions, and beliefs 

of management using the information available at the time. Actual results may differ materially due to changes in domestic or

overseas economic conditions or changes in internal or external business environments or aspects of uncertainty contained in 

the forecasts, latent risks or various other factors. In addition, risk and uncertainty factors include unpredictable elements that 

could arise from future events.


